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Japanese Exhibitors Questionnaire Results
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Overseas Exhibitors Questionnaire Results

1. BRICKDHMRD GO EHBEZXTIH?

1. BRICKDHRNG OICEHBEZTI N ?

HEVDRIG hEH o7 LRI EL ST

beneficial Not beneficial

3.6% 0.0%
KEDRPH o7
Very beneficial
43.6%

ZOMENH - J

Somewhat beneficial
52.8%

ELNRIBED -1

Had no effect in increasing
our business in Japan
6.5%

FEOAZEDHLLIEZDM
No response or others
0.0%

B

VURRIPH 7= KENRP H 7=
Did little to increase Greatly improved
my business in Japan our business in Japan

25.8% 67.7%
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BN AL T
Concluded business negotiations
AR DRE U R 7=
Negotiations led to prospective opportunities
HBERFEE C MBI HIILE | 5 70,
New distributorships and contracts concluded )
/_7\?§\ ':%"%3'57:&)0)')1 hb\—(“gf.: 1.6%
Made contacts for future leads
FRRDREERDBELTERY T 52 1%
Place to launch new products ‘ ‘ ‘ ‘ ‘

I -EDBEEIERI Y TE/- 60.6%
Valuable exchange of information with users ‘

Z D1t 10.1%
Other | \ %
0O 10 20 30 40 50 60 70

9.6%

41.5%

REEEZRDI
Found an agent

HANDES XX 2T DS EF
Established new business contacts

EmEFTDENHEFKS 0
Sold products 6.9%

BEEPSZLDEMEZ - 36.1%
Received many questions from attendees ‘ ‘ ‘

FIMDIRFTDEIBEMENIE R 7= 30.6%
Received new sales leads during the exhibition

Z DAt 4.2%
Other

|EZE 0.0%
No response %
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1.4%

20.8%
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